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CONSUMER TRENDS.

The 20th century has seen some major changes in the 

economies which define the way we live. The 21st century is 

more of a opposite of what happened during the agricultural 

and industrial economies. The term COLLABRATIVE 

CONSUMPTION is just something we do daily.

Automotive industry is also seen this change recently.



CURRENT TRENDS IN AUTOMOTIVE INTERIOR

The current 

automotive interior 

concepts define 

only the way we 

would travel in the 

future but the 

major problem lies 

in the fact that 

many of the 

concepts have a 

very traditional 

take on what cars 

of the future could 

look like.



REDSPACE    & SYMBIOZ

OPPOSITE IDEOLOGIES ON THE SAME TOPIC :
AUTONOMOUS CARS



THE SHIFT IN IDEOLOGIES

EXTERIOR DESIGN

INTERIOR DESIGN

ĘA AGE WHERE INTERIOR DECTATES THE EXTERIORę



PERSONA DEVELOPMENT

PERSONA DEVELOPMENT



DESIGN INTENT.

To design a grand tourer in a autonomous future where the Intent was to 

design a emotional space with a attributes of a compact house or a personal 

space which is very emotional and relaxing for the mind and body.



CHOOSING A BRAND

WHY VOLVO?

SAFETY
SWEDISH
FAMILY ORIENTED

Designed around you

Stemming from Scandinavian Origins and safety is 

the perception of Volvo being Family Oriented, 

rather than being business oriented or driver 

oriented.

Less Machine and More Human.

Volvo Stands for


