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NEEDFUL CONSUMPTION HYPER CONSUMPTION COLLABRATIVE CONSUMPTION

The 20" century has seen some major changes in the
economies which define the way we live. The 2 century is
more of a opposite of what happened during the agricultural
and industrial economies. The term COLLABRATIVE
CONSUMPTION is just something we do daily.

Automotive industry is also seen this change recently.




CURRENT TRENDS IN AUTOMOTIVE INTERIOR

The current
automotive interior
concepts define
only the way we
would travel in the
future but the
major problem lies
in the fact that
many of the
concepts have a
very traditional
take on what cars
of the future could
look like.




OPPOSITE IDEOLOGIES ON THE SAME TOPIC :
AUTONOMOUS CARS
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VICTOR 38 YEARS OLD

STATUS _ MARRIED

CYBER SECURITY ADVISOR

A lover of wild life and loves and
loves being close to nature.
He also cares about the environment

and hence makes smart decisions

A really outgoing personW who
believes in making the most of
the oppourtunity. A technology
freak and loves helping people

with tech related problems.

VANESSA 36YEARS OLD

STATUS _ MARRIED

PART TIME MEMORY SURGEON

Vanessa is a memory surgeon who works
part time according to her clients
requirement,she believes in living a life
which is satisfying rather than wanting

to do more.

She is really in close connect with her
kids and makes sure she does everything
that makes them happy.

She often puts her professional goals

aside for her family.



To design a grand tourer in a autonomous future where the Intent was to
design a emotional space with a attributes of a compact house or a personal
space which is very emotional and relaxing for the mind and body.



WHY VOLVO?
Designed around you

Volvo Stands for

SAFETY
SWEDISH
FAMILY ORIENTED

Stemming from Scandinavian Origins and safety is
the perception of Volvo being Family Oriented,
rather than being business oriented or driver
oriented.

Less Machine and More Human.



